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Homelessness charity StreetSmart Launch 2009 campaign

 “StreetSmart has become part of Christmas for us. It is everyone’s chance to do the right thing at the right time, with only the gentlest nudge.” - Gordon Ramsay

“All it takes is one well-fed quid next time you’re dining at any of the damned fine establishments taking part in this glorious campaign, and that tiny extra sum will go straight to an excellently worthwhile cause. Go on, it’ll make you feel good about that expanding waistband.” - Ian Rankin
“As seasonal a presence on the menu as parsnips and winter greens, StreetSmart dishes always do your heart good.” - Stephen Fry

This year, during November and December diners visiting restaurants across 18 cities throughout the UK, will once again be asked to donate just £1 to their bill to go towards helping the homeless in the UK.

Following the impressive £435,000 raised in the 2008 campaign, this year StreetSmart, now in its 11th successful year expects around 600 restaurants nationwide to take part in its unique enterprise. Despite the recent economic downturn StreetSmart has seen an  ongoing increase in finances raised, and this, coupled with recent economic research shows that diners in the UK are still more than willing to be generous when they know their money is being put to good use.

StreetSmart operates as an umbrella charity providing funding to 95 homelessness charities across 18 cities. Unlike other charities in the same bracket, the money raised by individual restaurants is reinvested directly into their respective city’s various homelessness charities. Diners can therefore be assured that the money they donate will have a direct benefit to charities in their home city, helping to shelter and feed the homeless during the cold winter months. 

The chosen charities receive between £500 and £15,000, depending on the project to be funded. Once the winter emergency needs have been met, StreetSmart use any remaining funds to help projects that support people back to employment and sustainable independent living. Another unique aspect of the way in which StreetSmart operates is that unlike any other competitor charity, every single penny of the money raised goes directly towards helping the homeless, as all administration costs are covered by StreetSmart’s generous sponsor, Deutsche Bank. 

High profile chefs including Gordon Ramsay, Fergus Henderson, John Torode and Giorgio Locatelli will once again support this years pioneering £1-per-table campaign.

For further information on StreetSmart, please contact Antony Rettie or Eliot Sandiford at Bacchus PR Tel 020 8968 0202 or email antony@bacchus-pr.com 
Notes to Editors
· The 18 cities/regions taking part this year are: Bath, Bedfordshire, Birmingham, Brighton and Hove, Bristol, Cambridge, Cornwall, Edinburgh, Glasgow, Leeds, Liverpool, London, Manchester, Newcastle-upon-Tyne, Nottingham, Oxford, Sheffield, Southend-on-Sea. 

· A full list of the participating restaurants, homeless projects funded and partners supporting StreetSmart can be found at www.streetsmart.org.uk
· The 15 London based restaurants who raised the highest amounts of money during the 2008 campaign were Fifth Floor Harvey Nichols, Plane Food Terminal 5, Oxo Tower, Joe Allen, Maze, Nobu London, Smith's of Smithfield, Butlers Wharf Chop House, Al Duca, Arbutus, Randall & Aubin, The Botanist, Locanda Locatelli, fish! (Borough Market) and Le Café Anglais.

· Trustees of StreetSmart are William Sieghart (Chairman of StreetSmart, Founder of Forward Publishing), May-Lou Sturridge (Former director of The Groucho Club, Hotelier), Rosie Boycott (Editor, Writer, Journalist, Chair of London Food), Nick Emley, (Entrepreneur, Former Director of StreetSmart), Lex Fenwick (Bloomberg)
